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TALES OF THE UNEXPECTED GLITCH

VOICE OF THE INDUSTRY

#2: The horse knows best

Look beyond size and t
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Contact Top to Toe on 0845 130
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3535 or info@toptotoe.com

All this alphanumeric data can
sometimes confuse and mask a more

Women shouldn’t feel like they have
to go on a scavenger hunt at multiple
stores to nd what suits them best. And
that’s where we could use a little more
guidance from the lingerie industry.
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